






Shooting People conceived the initiative, designed and built the 
technical framework, managed registrations and entries, oversaw 
PR, marketed to its membership and the global fi lm community, 
ran an audience voting system and served the videos.

Judges included Robbie Williams, Lord Puttnam & Jonathan Ross.

350 entries were received from 35 countries, with £21,500 in 
prizes awarded, 40,000 page views and 20,000 videos watched. 
The competition culminated in a well attended and reported Central 
London awards ceremony.

In 2007/2008 Shooting People ran 
a competition for Robbie William’s 
management company

Jonathan Ross &
Lord Putmann



Shooting People markets directly to its 37,000+ membership 
sending over half a million e-mails a month. It also markets via its 
global network of partner organisations whose constituents number 
over two million. Clients retaining these services have included 
Virgin Media, Orange, One Minute to Save the World, depict!, 
Babelgum Online Film Festival and MOFILM.

Shooting People provides marketing 
services for clients running their own 
fi lm upload competitions
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Babelgum Online Film Festival 3Babelgum Online Film Festival 3Babelgum Online Film Festival 3

Babelgum is the worlds’ premier online short fi lm platform. BOFF3, 
sponsored by Stoli, was the third iteration of its fi lmmaker upload 
competition. It offered over £20,000 of prizes. Shooting People was 
retained to work on the initiative.

Services:
Consulting on the proposition, securing the jury members (including 
Richard Linklater and Sally Potter), promotion to Shooting People’s 
membership.

KPIs:
Nearly 400 quality entries were submitted with 30,000 fi lm views 
during voting period. Of the eighteen prizes awarded at the ceremony 
at Tribeca Film Festival, ten were to Shooting People members.

“This year’s Babelgum Online Film Festival broke new 
ground, not only in terms of the range and quality of 
submissions in every category, but in the truly global 
origins of the competing fi lms. We were especially 

fortunate to collaborate with Shooting People,
who helped us spread the word about BOFF3 and 

encouraged top independent fi lmmakers throughout 
their extensive professional community to submit their 

best-quality work.The results were impressive.”

— Karol Martesjo,
Vice President Film, Babelgum



MOFILM upload competitionsMOFILM upload competitions

MOFILM works with dozens of blue chip brands globally, running 
‘make an ad’ fi lm upload competitions, which culminate in awards 
nights at major fi lm festivals, including London, Tribeca, Cannes 
and Shanghai.

Shooting People has worked with MOFILM since 2009, and are 
retained on a marketing services basis to promote their competitions 
year round.

KPIs:
Over 600 entries to each competition, twice the number from previous 
competitions. Shooting People members won 13% of the prizes.



4docs ‘It’s Good to Know...’ upload 
competition, with the Co-operative
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4docs is Channel 4’s one stop online shop for all the things 
Short British Documentary, run by the Channel Four BRITDOC 
Foundation and powered by Shooting People.

‘It’s Good to Know... A Film Competition’ was sponsored by the 
Co-operative, with winners taking cash prizes and being broadcast 
on Channel 4’s Three Minute Wonder Strand. Shooting People 
was involved at every stage of the initiate: consulting and concept, 
hosting, registrations and technical build, launch and marketing.

KPIs:
217 quality uploads, viewed over 100,000 times with over 125,000 
visits and 500,000 page views.



Competition to promote 
DVD launch of Destricted
Competition to promote 
DVD launch of Destricted

Controversial fi lmmaker Larry Clark headed jury for 
Shooting People member only competition seeking fi lms 
that blurred the line between art and porn.

Distributor Revolver retained Shooting People to run 
the competition and to organise a panel discussion 
on art and sex at the Tate with Larry Clark and a 
screening of fi lms at the Institute of Contemporary Art.

In 2010, Revolver released Destricted in the US with 
additional new work. Shooting People was brought on 
to market the DVD release, running a special Film of 
the Month competition asking fi lmmakers to upload 
work that explored ideas around sex and art. 
High-profi le artist fi lmmaker Matthew Barney
judged the competition.

KPIs:
Good coverage in natural press and strong sales of a 
collection of the most sexually explicit fi lms to have ever 
passed a BBFC 18 rating.



1. Consult, set up, run and host a fi lm upload competition.

2. Consult on all areas of the proposition, ensuring it is truly bespoke for the brand and 
always compelling for Shooting People's quality independent fi lmmakers.

3. Conceive and execute powerful traditional and digital marketing support campaigns.

4. Oversee delivery of winning fi lms for multiple platforms.

5. Fast quality design of white label competition websites; the brand's competition 
appears as part of its own website.

6. Access to Shooting People's community of 37,000+ UK and US fi lmmakers.

7. Access to Shooting People's UK and US network of partner organisations, with a 
reach of over 2m eyeballs.

8. Customer service queries taken care of within one day.

9. Access to Shooting People's stable of high profi le patrons as possible judges.

1. An experienced team – Shooting People has run multiple competitions.

2. Credibility with the creative community via the Shooting People brand.

3. A small, responsive team offering fast turnaround.

4. A large existing community delivers a high number o quality entries.

Benefi ts:
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The independent filmmaker’s network

Talk to us about it

Jess Search
CEO, Shooting People

E:
M:

jess@shootingpeople.org
+44 (0) 07958 706766


